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ABSTRACT: This study analyzes the similaritics and differences of hotel attributes” consumer preferences in
online reviews between different platforms through content analysis. A text-mining software, CATPACII, with
a self~organizing artificial neural network was emploved to analyze the online review content. Examining the
word frequency tables and each platform’s dendogram outputs reveals that the most influential consumer hotel
satisfaction attributes are holel, room, stay, stall, and location in all three selected platforms. Consumers who
comment on different platforms do have their various concerns. While some attributes show small statistical
values, the onling review platforms can use the findings to understand the diversity of consumer preferences and

each platform’s characteristics.

I INTRODUCTION

Online reviews nowadays become an essential refer-
ence material for consumers (Lee & Youn, 2009) to
decide whether o purchase the poods and services.
Online reviews often serve as an evaluation index,
while the service and experience can be figured in
feedback and turn into the reference of travel products
selection. Sparks and Browning (2011) confirmed that

aims to compare and analyze the similaritics and dif-
ferences of consumer preferences of hotel attributes
in online reviews between different platforms through
content analysis. The online reviews of three tourism-
related review platforms are analyzed, using content
analysis to understand the differcnces expressed by
other platforms’ consumers in online reviews, as
well as the comparison of platforms. In particular,
through online reviews generated by the customer, it
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ABSTRACT: This study analvzes the similarities and differences of hotel attributes” consumer prefersnces
in online reviews between different platforms through content analvsis. A text-mining software, CATPACTI,
with a self-organizing artificial neural network was employed to analyze the online review content.
Examining the word frequency tables and each platform's dendogram outputs reveals that the most influential
consumer hotel satisfaction attributes are hotel, room, stay, staff, and location in all three selected platforms.
Consumers who comment on different platforms do have their various concerns, While some attributes show
small statistical valvues, the online review platforms can use the findings to understand the diversity of

consumer preferences and each platform's characteristics.

1 INTRODUCTION

< D |@@::.

When reading an EPUB format eBook, the tools at the bottom of the Viewer, allow you to fit the page to the
viewport and zoom in and out of the page. You can also go directly to the beginning of a chapter or section

using the left and right arrows.



Mew Search

Drictionary ™ Folder Preferences  Languages -

@ EBSCO Help - Goegle Chrome - O b
@ support.ebsco.com/help/findexphpfhelp_id=5540 EP SALES
< /@ EBSCOhost =
Enter keywrord | .
Aiwods v| seacn| eBooks User Guide
Ref Relevance- Page Options~  Share~
Welcoms + Becommended Brovweer Sellings
= Browser Requirements . s i E
+ Chaosing Databases X st iy Llsduiks
Curr | Seting Frefersncas ebook Delaled Record b
= Aok-A-Librarian * — .
" ﬁm?ﬂu"t’.ﬁ' y « Dovnloading an eBook
i avigation Culde « Downloading a DEM-Free eBogk 202
::.': . Eas;g‘ghmflT#tpé?h « Downloading an eBook on a Mobila Davic iy [Fty] L10. 2021. eBook
= Ria EChin
o « ebooks and the MyEBSCO Folder agement and include examples that are relevant and
_ opo . Creatinas : :
DS
Y Transiation . Saving eBook Pages for Printing o Emalling
Exp * Changing the « Ciling sBook Passanes
Language of the
A Intarface
pt?j! « Tranzlaling an Aicle
SU
eBooks and H
‘Audiobooks Recommended Browser Settings
= Audiobooks Liser
Limit] = Eﬂﬁm Ueer Guita The following notes include recommended settings for reading EBSCO eBooks on your computer
- o = « The browser and system requirements for reading EBSCO eBooks are as follows:
[ Fu Searching " Internet Explorer - 11.0 or later B
e Eﬁg:ngggrggamh * Safari - 11.0 or later B
[ D v Afwanced Search - ) !En-::gle Ehmm? - Latest version plus one previous version
Guitad Slyla 05 - 11.0 or later
From: | « Search Histary * Other - JavaScript, Cookies Enabled, DOM Storage
=+ |mproving Search
| 1861 IiHErllflil:Ltrgs « For general browser requirements for the EBSCOhost interface, click hera
= Limi
- EHTL;UWME « Intermet Explorer versions B0 and older are not compatible with eBaoks in EPUB format. To
B . Bllr}“dE:'E view an EPUB format eBook, we recommended these browsers: Magzilla Firefox, Google
» Expanders Chrome or Internet Explorer 11 or later. -
Show N ¥
Oplions sal
Source Types ¥
Al Besults Results from Video Providers (3 of 1585) View all results
[ eBooks (92,525)

At any time, click the Help link to view the complete online Help system.



EBSCO

@ eBooKs

For more information, visit EBSCO Connect
https://connect.ebsco.com




	Diapozitiv 1: Tutorial
	Diapozitiv 2
	Diapozitiv 3
	Diapozitiv 4
	Diapozitiv 5
	Diapozitiv 6
	Diapozitiv 7
	Diapozitiv 8
	Diapozitiv 9
	Diapozitiv 10
	Diapozitiv 11
	Diapozitiv 12
	Diapozitiv 13
	Diapozitiv 14

